
GETTING AI RESEARCH RIGHT:
Tips & Tricks for Testing AI Concepts

Frame the Concept Sequence the Research

Clarify the human handoff
People are more open to AI when they know where it
stops and where human judgment begins. Make
clear who reviews, verifies, or acts on the AI output. 

WANT TO LEARN MORE? CONTACT US 

Be specific about what AI is doing
Avoid vague language like “AI-powered” on its own.
Say whether AI is identifying patterns, estimating risk,
personalizing guidance, or summarizing information. 

Lead with the problem, not the label
Don’t make “AI” the first thing people react to. Start
with the user need, feature benefit, or decision being
supported — then introduce AI once the role is clear.

Quant once language is de-risked
Quant works best once the framing is clear. Otherwise,
you may end up measuring reaction to the word “AI”
rather than genuine interest in the idea itself.

Human qual to uncover the real concern
Initial reactions to AI can sound like resistance, but 
they often point to deeper questions about trust,
accuracy, control, and accountability. Human
moderation helps unpack what people actually mean. 

AI qual to scale once questions are clear
AI-moderated research is best after human qual has
clarified the emotional terrain and the right probes.
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